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ENGLISH VERSION

Instructions : (1) All questions carry equal marks.

(2) Answer should be clear and to the point.

(3) Figures to the right indicate marks.

1 Explain the meaning of marketing. Explain its importance 20
and characteristics.

OR
1 (@) Explain the various basis of market segmentation. 10

(b) Daistinguish between marketing and sale.

2 Discuss the objectives of pricing policy and explain the 20
factors affecting pricing policy.

OR
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Explain retailer marketing decision and wholesaler
marketing decision.

Explain the meaning of promotion. Explain its objects
and essential elements.

OR
What is publicity ? State the various media of publicity.

Explain distinguish between publicity and advertisement.

What is product ? Explain stages of development of
New product. Under which circumstances certain
New product is failed ?

OR

(a) Explain the meaning of product life cycle and
explain its stages.

(b) Discuss the qualities and qualifications of salesman
in detail.

Write short notes : (any four)

(1) Personal selling process

(2) Product mix

(3) Ethical values in marketing

4) E-marketing

(5) Salesman recruitment and selection
(6) Consumer and industrial product
(7) Types of discounts.

(8 "RIDSAC" formula.
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